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Dr. Gowrishankar R is an emerging researcher in the field of marketing and business analytics, with a
focus on digital consumer behaviour and technology-driven business transformation. He holds a Ph.D. in
Marketing from PSG College of Arts and Science, Bharathiar University, where his research examined
online shopping behaviour and customer loyalty in digital environments. His research contributions span
contemporary areas such as sustainable marketing, social media analytics, fintech, artificial intelligence
in marketing, and financial performance analysis. His work addresses real-world challenges by
integrating data-driven insights with evolving business practices. He has published research articles in
Scopus-indexed and international journals on topics including green marketing, rural entrepreneurship,
loT in retail, financial performance of banking institutions, and consumer engagement on digital
platforms. His interdisciplinary approach effectively connects marketing, finance, and emerging
technologies. He has presented his research at international conferences, including at the University of
Oxford (UK) and global academic forums in Jordan. His ongoing research interests include the
subscription economy, digital transformation, and sustainable consumer trends.
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