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Dr. Vijayakumar R is an accomplished academician and researcher in the field of Commerce, Banking,
and Finance, with over 25 years of teaching experience and 13 years of research expertise. He holds a
Ph.D. in Commerce with a specialization in Banking and Finance. His research contributions span
emerging domains such as digital payments, artificial intelligence in finance, green banking, and
customer behaviour analytics. He has published extensively in reputed international journals and
contributed to edited volumes by leading publishers such as Springer and IGl Global. His scholarly work
reflects a strong interdisciplinary orientation, integrating technology with finance He has also made
significant contributions to academic governance through his roles as a member of the Board of Studies
and Board of Examination in reputed institutions. He actively participates in research evaluation and
serves as a reviewer for international publications. His areas of specialization include Banking, Finance,
Green Banking, Financial Analytics, and the Digital Economy. He remains deeply committed to academic
excellence, research innovation, and mentoring students and scholars.
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