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Dr. Jai Kishon Goswami is an Assistant Professor in the Department of Media Studies at Kristu Jayanti
(Deemed to be University), Bengaluru, Karnataka, with over 12 years of experience spanning academia
and industry. He holds a B.Sc., an M.A. in Journalism and Mass Communication, an M.A. in English
Literature, and a Ph.D. in Journalism and Mass Communication. A Gold Medalist in his postgraduate
studies in Journalism and Mass Communication, his doctoral research centered on Documentaries and
Development Communication. He has published more than 15 research papers in reputed national and
international journals and has contributed eight book chapters to date. He also serves as a peer reviewer
and editor for several journals, including SAGE, building a strong academic reputation both in India and
abroad. Additionally, he is a certified Media Literacy and Al trainer with DataLEADS. His research
interests span Development and Political Communication, Film Studies, Digital Media and Society, Media
Education and Literacy, and Artificial Intelligence in Media, underpinned by expertise in both qualitative
and quantitative methodologies.
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