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research focuses on sustainable business practices, consumer behaviour, digital transformation, and the
adoption of AI in management. He has published extensively in Scopus-indexed journals, covering topics
such as reverse logistics, gamification in education, smart tourism, SMEs’ competitive advantage, and
sustainable rural development. His scholarly contributions also include books, conferences, and
collaborative research projects. He currently serves as Co-Project Director for an ICSSR-funded
research project under Vision Viksit Bharat, focusing on socio-economic development. Beyond research,
he demonstrates excellence in academic leadership, curriculum development, and student mentoring.
He has successfully organized national conferences, inter-collegiate fests, and community outreach
programs, fostering student engagement and societal impact. Recognized with multiple “Best Faculty”
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