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Dr. Devika Rani N, is a passionate academician and researcher, currently serving as Associate Dean at
the Institute of Management, Kristu Jayanti University. She holds a Ph.D. in Commerce, with
postgraduate qualifications in Personnel Management and Industrial Relations, and is UGC-NET qualified,
reflecting her strong academic credentials. She possesses expertise in Accounting, Finance,
Organizational Behavior, and Human Resource Management, adopting a multidisciplinary approach to
both teaching and research. Her doctoral research focused on exploring the interrelationship between
Emotional Intelligence, Occupational Stress, and Job Performance. She has published numerous
research papers in peer-reviewed journals and actively presents her work at national and international
conferences. Her primary research interests include Human Resource Management, Behavioural
Finance, and Corporate Sustainability, with particular emphasis on employee behavior, financial decision-
making, Institutional finance and sustainable business practices.
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