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Dr. Janani M is an Assistant Professor in the Department of Professional Accounting and Finance at
Kristu Jayanti (Deemed to be University), Bangalore. She earned her Ph.D. in Finance from Bharathiar
University, where her doctoral research investigated the performance of Micro, Small, and Medium
Enterprises (MSMEs) with emphasis on financial literacy, business process digitalization, and financial
inclusion. This work contributed to a deeper understanding of how financial awareness and technology
adoption drive MSME sustainability and competitiveness. Her current research extends into the domains
of finance and marketing, exploring the influences of consumer marketing trends and financial
behaviour. She is particularly interested in how emerging marketing practices influence consumer
decision-making and financial behaviour, an area gaining increasing significance in the digital economy.
She has published 9 research papers indexed in Scopus, which reflect her interdisciplinary scholarship.
Her work has received 8 citations with an h-index of 2, and she is steadily expanding her research
impact through ongoing projects. She actively participates in knowledge dissemination by contributing to
academic and collaborative research initiatives. Looking ahead, her research will focus on digital finance
adoption and consumer psychology in emerging markets, as well as the role of sustainable business
practices in enhancing MSME resilience.
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